FOR IMMEDIATE RELEASE

December 11, 20008

Ve N Mile High

Denver’s Road Home United Way

ENDING HOMELESENEST, RESTORING HOPE

Jamie Van Leeuwen, 720-944-2506 Dana Smith, 303-561-2263

MAYOR UNVEILS COMMUNITY OUTREACH CAMPAIGN FOR DENVER’S ROAD HOME:
Go to www.ThislsDenversRoadHome.org and Spread the Word!

Denver - www.ThislsDenversRoadHome.org. This is the Web site that Mayor Hickenlooper is encouraging
the community to explore and share with friends to spread the word about Denver's Road Home. In the
coming weeks, Denver's Road Home hopes to reach thousands of new people in the community to educate
them about Denver’s ten-year plan to end homelessness.

Mayor Hickenlooper, together with the Mile High United Way, today unveiled this grassroots appeal
intended to raise awareness about homelessness in Denver and encourage generous giving to those in
need this holiday season and in years to come.

“There is no good time to be homeless in Denver,” said Mayor John Hickenlooper. “But it is more important
than ever that Denver now embrace our ten year plan to end homelessness and remain focused on
housing, services and prevention to minimize the impact this economy has on our most vulnerable citizens.”

The centerpiece of the digital appeal is a short video that can easily be shared with friends using an e-mail
feature, added to blogs and web pages using the “embed” feature, and posted to popular social networking
sites with one click. The new community-focused web site also features an enhanced fundraising tool
encouraging a donation in exchange for stickers and decals that allow contributors to demonstrate their
support for the initiative and help spread the word about Denver’s ten-year plan. According to Christine
Benero, President & CEO of the Mile High United Way, “The decals are a great way for individuals,
businesses, schools and other organizations to help generate resources to provide housing and services to
those in need”.

Decals, which can be purchased online, can be attached to car windshields or displayed on storefronts fo
show support for the Mayor's Ten Year Plan to End Homelessness. One local business is selling lapel
stickers to employees in exchange for the opportunity to wear jeans to work, and a Denver school plans to
sell them as part of a community project to support the homeless.

“There are still a lot of people in the community who are unaware that the Mayor has a plan to end
homelessness,” said Jamie Van Leeuwen, head of Denver's Road Home. “Our hope is that this campaign
will further educate the community about our efforts to get our homeless off the streets and into permanent
housing.”

Taking action to help the homeless this holiday season, officials from the Sheraton Denver Downtown Hotel,
Colorado’s largest hotel, also announced they are donating over 2000 gently used blankets and pillows to






